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Abstract: 
The growth of Indian Life Insurance has a direct correlation with the emerging insurance industry. 

There are many hurdles in the economy, despite that the Life Insurance Industry became an 

attractive spot for the Foreign Insurance players. The cap for Foreign Direct Investment (FDI) 

has been increased from 49% to 74% in budget 2021, which has laid down the growth in this 

sector. There will be a positive growth for the Life Insurance sector with the use of the Marketing 

Intelligence. The impact of Marketing Intelligence on Life Insurance is directly on the use of 

technology in bringing awareness among the masses, calculating risk factors, improving 

distribution channels for better results. The FDI in Insurance Sector will lead to generate more 

funds from overseas companies, which will lead to overall growth of the economy. There is still 

lot of rural area untouched in the Indian insurance industry and there is a ample scope for 

developing this sector. The money comes from Foreign Direct Investment plays an important role 

in generating Marketing Intelligence. There is direct correlation between Economic Development 

of the Country and the use of Marketing Intelligence. The better use of Marketing Intelligence will 

make more employment opportunities by integrating the various resources of the Economy.  

The objectives of the paper are to identify those areas where Marketing Intelligence can be used 

in the Life Insurance and for the overall growth of the Indian Insurance Industry. The basic idea 

is investigating in detail the impact of Marketing Intelligence and to explore current and future 

trends relating to Life Insurance in India. 
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Introduction: 
 

With the emergence of Marketing Intelligence in the Insurance sector, there is a wide scope of 

growth with the help of recent technology. FDI in Life Insurance plays an important role in the 

overall development of an economy. The insurance sector has contributed 4.2% in the GDP of 

India during FY 2022 and touched 6% in the year 2023-2024. According to The Economic Survey, 

2023, it is further observed that recent digitalization in all sectors of insurance market and further 

increasing the FDI limits will support the overall growth of Indian insurance industry. There has 

been a tremendous growth in overseas investment from different parts of the world and this will 

strengthen the insurance industry. The foremost objectives of Marketing Intelligence are to 

stimulate maximum inward flows with the help of recent technology using artificial Intelligence. 

It will help in the overall development of Insurance sector and supplement domestic savings while 

balancing foreign exchanges between the countries. There is a positive correlation between growth 

of insurance sector and the use of Marketing Intelligence.  

 

An Overall View 

The concept of Insurance in India originated during the ancient periods. The Britishers came to 

India with lots of money to invest in insurance industry and also brought the new concept of 

insurance in daily life. The majority of amount of FDI and technology came from the British 

companies to enhance their trade with India. The objective of FDI policy is to exchange advanced 

technology while reaching out to the maximum and enhancing Marketing Intelligence. With the 

passage of time, there have been changes in the market penetration of Insurance in India; 

Marketing Intelligence is now playing an important role in the economic growth. The Indian 

Government took a historical decision at this critical stage of Indian economy by introducing the 

Liberalization, Privatization and Globalization concept for structural adjustment program. As a 

result of these reforms introduced by the then Finance Minister, Dr. Manmohan Singh, the Indian 

economy had open its door and allowed foreign investment which gives confidence to the foreign 

investors. This policy further brought recent marketing innovative technologies with them for 

better penetration in the market. The Government allowed overseas investment limit to 51 percent 

from earlier 26% and made insurance industry open to all. The Government took such a drastic 

step towards liberalization that allowed the foreign company to invest in any sector of insurance.  
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The Indian insurance industry is one of the emerging sector, which is helping in the growth of the 

Indian economy. The vertical growth of this insurance industry is a result of many forces and the 

use of Marketing Intelligence. India being one of the largest life insurance market in the world's 

emerging insurance markets, growing at a rate of 30-35% per annum. There is a cut throat 

competition in the insurance industry due to the presence of foreign players in the market. This 

helps the industry in providing new and innovative products to the existing and potential 

customers. The Insurance Regulatory and Development Authority of India (IRDAI) has allowed 

the foreign investors to invest up to 51% through various routes in the insurance industry. 

The insurance industry of India comprises of 57 insurance companies and 24 life insurance, while 

34 are in non-life insurance business. Life Insurance Corporation (LIC) is the only public sector 

company in India having lots of confidence from the general public of India.  

The Indian insurance industry has come across many challenges in terms of technology and 

product competition with foreign players. The recent developments in the industry are the use of 

artificial intelligence, ground level regulations, marketing intelligence. There is a wide scope of 

insurance in India as lots of masses are not insured. There is a large arear which is untapped due 

to various reasons and thus gives ample amount of opportunity to all the companies to reach out 

to them to maximum. This will further give new avenues of growth for the industry in terms of 

Marketing Intelligence, innovative products, customized products according to the needs of the 

people. This will certainly change the meaning and approach of insurance with the help latest 

digital technology in new emerging India. 
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The Indian insurance industry has developed in recent times with the use of latest technology and 

making a good and effective distribution channel to reach out to the rural masses. The operational 

efficiencies have also changed due to the use of technology in calculating risk factors, offering 

customized products, and minimizing premiums to the customers. 

The Private players have invested in all the products with tailor made approach and captured the 

market with good fast settlement approach in the industry. There has been a tremendous growth in 

individual single premium, group single premium, and individual non-single premium, group 

insurance etc. The Private Life Insurers are expected to grow in terms of premiums, CAGR are 

expected to grow even faster in coming next 5 years. The Private Non-Life insurance segment is 

forecasted to grow at 13%-18% in FY23-24. 

According to new release from IRDAI, LIC’s first-year premium increased by 21.0 per cent in 

June 2023 compared to a drop of 5.3 per cent in June 2022 on the back of single premiums, while 

private insurers continued their growth momentum at 13.0 per cent in June 2023 compared to 29.2 

per cent in June 2022. There are many reasons attributed to higher momentum in March 2023, 

reduced single premiums, primarily LIC, and the new tax regime made more attractive and the 

default tax regime for individual taxpayers in the current Financial Year.   

Objectives 

1. To identify the determinants of Marketing Intelligence on the Indian Insurance Sector. 

2. To explore the current and future trends relating to Life Insurance in India.  

3. To understand the impact of Marketing Intelligence in Indian Life Insurance. 
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Research Methodology 

This present article is a descriptive study in nature and secondary data were collected from various 

journals, magazines, and websites particularly from different agencies, IBEF, IRDAI, The 

Economic Survey, 2023, Outlook magazine, different business newspapers etc. The study is based 

on the time period from 2015-2023. In this study, Simple percentages with graphs, charts, and 

tables, have been used to depict the real scenario of Insurance sector during the study period. 

 

Challenges in Marketing Intelligence  

1. Grey Markets Challenges: The prevalence of grey market in India is very old and it is 

contributing a wide range of insurance products. The products ranging in Insurance, 

Cosmetics, and FMCG etc are in high demand by the customers. There is always an 

advantage of grey market in terms of high competition of prices of among different 

companies. Since transactions in grey markets are not reported, it is difficult to assess the 

number of goods sold or revenues generated from such markets. There also exists a large 

unorganized sector, which employs about 90% of India’s labour force and contributes 60% 

to India’s GDP (according to National Sample Survey Organization (NSSO)).  It is thus 

challenging to assess the scale of operation and revenues of these businesses, which further 

makes difficult for using the Marketing Intelligence in the market.  

2. Complicated Legal Environment and multiple Jurisdictions: India comprises of 28 

States and 8 Union Territories. This makes doing business in India similar to doing business 

in 36 different countries. Each state has a separate legislative assembly, and is divided into 

districts which are governed by municipal bodies. The central or union government levies 

income tax, tax on capital transactions, sales tax, service tax, customs and excise duties, 

while state governments collect sales tax on intra-state sale of goods, tax on entertainment 

and professions, excise duties on manufacture of alcohol, stamp duties on transfer of 

property and land revenue. For instance, it is quite difficult to use different marketing 

techniques in vast Indian Jurisdiction Thus, gathering the regulatory data from 36 states 

and further arriving at a pricing for the services was a challenge using uniform Marketing 

Intelligence. 
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3.  The rural urban divide: This is the reality of 21st century as more than 75% of India’s 

population is still residing in rural areas. There will be always a wide gap between rural 

and urban population in terms of literacy and income levels. The Insurance market is still 

not reached to its potential in the rural market till date and companies need to reach to the 

urban market. There are a lot of differences in terms of infrastructure, culture, consumer 

behaviour, and consumption patterns between the two population. It will be challenging 

task for Marketing Intelligence to set up a distribution network for rural markets and Urban 

Insurance market.  

4. Regional Diversity: There is a diversity in traditions, customs, regions, religion, cultures 

and languages which provides a different challenge to the company and it is difficult to 

understand the need of the customers. Furthermore, there exist a lot of differences in 

income level, education level, per capita income level, purchasing power of the people 

among the two divides. There is vast opportunity for the insurance companies to tap this 

by reaching out to the masses and reduce the differences by using various marketing 

technologies using artificial intelligence.  

 

5. Ethical Issues: Marketing Intelligence is a new concept in India, and a number of unethical 

means are followed in various markets. For instance, lot of ‘under the table’ dealings are 

required for extracting information from judicial or government officials, which leads to 

difficulties for the market players. For instance, Industrial espionage, which is an unethical 

practice, is often used to gather information about competitors like in Insurance sector. It 

is difficult to get information from the genuine sources because of the unethical issues 

prevailing in the market. Thus, the insurance companies can get ethical information using 

Marketing Intelligence. 

 

India’s GDP 

 

Mainly as a result of economic reforms initiated in 1991, long term trend rate of growth rate 

increased from 3.6% during the 1950-1970s, to 5.2% in the 1980s, 6.1% in the 1990s, and to more 

than 9% during from 2005-2007 (Asian Development Bank). “The growth rate of India declined 

to -6.6% during pandemic but is on track now to regain its 8-9% growth by the next fiscal year,” 
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according to recent projections released by the Finance Ministry and IMF. The pre economic 

reforms era of India was terrible because of foreign investors were not allowed to invest. With the 

increase in FDI’s there has been lot of growth in sectors such as Retail sector, IT sector, banking 

and financial sector, Insurance, education sector etc.  

 

Source-India Briefing News and Forbes India 

 

 

FDI and Life Insurance in India 

 

With the change in the FDI policy in Insurance sector, there has been a drastic increase in Life 

Insurance capital inflow, accompanied by a marked change in the investment attitude towards 

India. FDI flows in Insurance have grown in importance with the changing forms of international 

capital flows and thus resulting in increase of premium collection in Life Insurance in particular. 

There has been change in the attitude towards Life Insurance, now treated as an opportunity using 

Marketing Intelligence for penetrating the untapped Insurance market. Foreign direct investment 

(FDI) in Insurance sector has played an important role in the overall growth of the Indian economy 

after 1991 era.  FDI in India has helped in achieving a certain degree of financial independency, 

stability, growth and overall development of the society as a whole. 

 

Meaning of Insurance and Life Insurance 

 

There are numerous risks in every field of life at any point of time and place. It is something 

commonly accepted phenomenon which may causes losses because these may or may not take 

place, as result of, Insurance concept came into place. Therefore, to combat the situation, people 

Financial Year GDP in % 

2017  8.26 

2018  6.80  

2019  6.45  

2020  3.74  

2021 (-)6.60 

2022 4.5 

2023 7.2 
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having common risks come together and make their small contributions in the common fund to 

face these uncertainties and mitigate the risk by using new Marketing Intelligence technique. Due 

to uncertainty in nature, it may not be possible to tell in advance, which person will suffer the 

losses; it is possible to divide the losses of one with the other persons using various forecasting 

and marketing technologies. In this way one person shares the risks of each other by meeting the 

losses from common fund raised from the premium. In fact, they share the financial losses by 

payment of premium, which is calculated on the risks and likelihood of losses in the future. 

 

Life Insurance Sector in India 

 

In the history of Indian insurance business, it was started 150 years ago. The Oriental Life 

insurance company in Calcutta, the business of life insurance in India was established in 1818. The 

Insurance Act was passed in 1938 and LIC of India was formed in 1956 by an Act of parliament 

and is fully owned by Government of India. There are now 57 insurance companies out of which 

24 are Life Insurance Companies and 33 are Non- Life Insurance Companies in India. The IRDA, 

on the recommendation of Malhotra Committee constituted in 1993, opened up the market in 

August 2000 to the foreign players. The reforms took place and Foreign companies were allowed 

ownership of up to 26%. The concept of life insurance is that there is a legal contract between the 

policy holder and the insurer with terms and conditions written in the document. The insured has 

to pay a nominal amount called as premium and on other hand insurer has to pay certain sum of 

money at the time of any miss-happening to insured like death, accident etc. or maturity of the 

policy whichever is earlier. The insured will receive whatever amount he has deposited in the form 

of premium plus bonus on it at the time of maturity. Following is the chart shows the various types 

of insurance: 
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There are mainly two objectives for buying Life insurance, first is to mitigate the risk coverage 

and second objective is get good return on the investment. 

 

 

i) Risk coverage: The insured gets a nominal amount of money at the time of the miss fortune 

event occurred to the insured. 

ii) Investment: The amount of premium is invested in the market with a motive of getting greater 

return. 

In the modern world, Life Insurance occupies an important role in mitigating risk and increasing 

complexity in the economic system which can be insured. Various types of insurance evolved with 

the changing time and demand of system to cope up the situations. In India there are mainly two 

broad types of Insurance: Life Insurance and Non-Life Insurance. Those insurance not fall under 

life insurance and general insurance comes under the Miscellaneous insurance. Insurance cover 

for 44.6 crore persons under PM Suraksha Bima and PM Jeevan Jyoti Yojana was provided during 

the FY 22-23. Life insurance premium in India increased by 14.2% in 2021 whereas global life 

insurance premium increased by 10%. Life insurance industry recorded a total written premium 

income of $ 91 Bn (INR 6.93 lakh crore) in FY 22, registering growth of 10.2% over FY 21. The 

private sector insurers posted 17.4% growth in premium, LIC recorded 6.1% growth. The life 

insurance density has gone up from $ 9.1 in FY 02 to $ 69 in FY 22. 

The insurance regulator IRDAI has also undertaken various initiatives towards boosting insurance 
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penetration, insurance density to the rural masses such as allowing insurers to conduct video-based 

Know Your Customer (KYC), launching customized insurance products, and allowing insurers to 

offer low premium policy and market linked products. 

 

Conclusion 

 

There is a direct impact of Marketing Intelligence and the future of Indian Insurance Sector, since 

this sector needs huge amount of capital investment by the foreign players. This can be done 

effectively only through increase in premium collected primarily from Life Insurance companies 

and by offering market based linked products with low risk. The Insurance companies are in 

hesitation to take positive steps towards new concept of Marketing Intelligence, because of the 

fear of dominance from the foreign competitors. There is positive impact of Marketing Intelligence 

in Insurance sector and thus by improving the Insurance penetration and density of India. There 

are numerous benefits of Marketing Intelligence including innovative insurance product and 

services, market linked insurance products, forecasting about the premiums, market-based risk 

calculator, better use of technology, increase in employment and competitive advantage etc. The 

inflow of foreign capital must be invested in Insurance sector and must be regulated by 

Government of India through Insurance Regulatory and Development Authority of India (IRDAI) 

and Reserve Bank of India (RBI).  
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